How to Make

an Effective
Marketing Video
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Are you wanting to use video to engage your target audience
but just aren’t sure how to make a good one? Well, we're here
to help with that.

Whether it’s for advertising, marketing, training, sales, or reporting, videos are
appreciated and efficient. They also peak people’s interest more than oodles of text or
motionless images.

That said, would you agree that most people are about
as interested in reading pamphlets or traditional
brochures as monkeys are in shaving? Rhetorically, we
think yes.

So, in this brief document, we’re going to give you our

recommendations for how to make an effective
marketing video.
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a And yes, we realize this is motionless text, so we'll
\ ; keep it short and to the point. What we need from you,
¥ | though, is to stretch your attention span. High-5 if you

- agree. And it’s cool if you just gave a high-5 to an
imaginary hand, because chances are nobody is
watching.

How to Make an Effective Marketing Video

At MediaFast, we see hundreds and hundreds of videos each year due to the nature of
our business. We aren’t videographers, nor do we write scripts, but we do know what
looks good, sounds good, and typically works for our clients.

Having said that, here are our recommendations for how to make an effective marketing
video:

, \ Identify your target audience
Instead of describing it as everyone, we recommend you consider their
\ l age, gender, background, and interests so your message will make the

impact you desire.

Clearly state who you are, what you do, and why they can’t live
without your product or service

People don't like pain. They want it to go away. So, if you can relieve
their challenges and frustrations, they’ll have a reason to contact you
and perhaps buy what you’re selling.
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Keep it short and to the point

The average attention span is 8 seconds. To get viewers to continue
watching, you have to show and tell them something interesting right
away. Then continue using a viewer-friendly pace.

Segment your content if necessary

Most commercials are 30 seconds or less for a reason. Because of it,
presenting multiple short videos to make points and show
demonstrations can produce significant advantages.

Instructional videos can be longer
Instructional videos are different from introductory videos or sales
pitches. So, it's okay if they're longer.
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Arouse Emotions
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% s One of the reasons videos are so appealing is that they combine images
-pPey- with sound and motion to produce immersive experiences and spark
4 * ) emotions. With that concept in mind, be sure to show footage that

accentuates circumstances and shows results of what you're selling.

Use animation for complex concepts

Animation can bend the laws of nature, meaning it can explain
practically any concept that might be too difficult to explain with real life
C|_|) images or text.

Use humor and silliness if you’d like
If it peaks interest and entertains—great! At the same time, since
people are sensitive to different things, be sure to think through it

w enough to cause them to miss the purpose of your message. So, make

beforehand. Also, the last thing you want to do is distract viewers
sure your points are clear.
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And finally, it's important to emphasize one more point—not all videos have to be
amazing. Why? Because as long as the technical quality is good and the content isn't a
turn-off to viewers, modern consumers will appreciate it. We've seen that proven time
and time again.

After reading this, if you'd like to learn more about our video marketing products, please
contact us for a free consultation.
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